“An investment in knowledge always
pays the best interest.”
-Benjamin Franklin

Orcutt Associates, PA

For more than a century, Thomas College has prepared young people
for careers in business, technology and education. Its graduates epitomize
the self-reliance, hard work and pragmatism that form the bedrock of
New England and our nation. The impact of thousands of Thomas graduates on the regional economy has been, and continues to be, substantial.
Our
students go on to become business leaders, community volunteers and
mentors of youth.
In order to guarantee the future of Thomas and those we serve, the
College is embarking upon a strategic strengthening of all institutional
aspects. This entails expanding and improving facilities, increasing the
endowment to provide more student financial aid, and building the annual fund.
The means for achieving these ends is a capital fund-raising campaign
called The Thomas Challenge: Guaranteeing the Future.
The success of this campaign will result in exemplary new assets for our
students and the community. It is an effort worthy of our past, consistent
with our present and inspirational for our future.
This is our challenge. In meeting it, each of us can make a difference.
I thank you in advance for your enthusiasm, commitment and financial
support. Our College, our community and New England will be a better
place to live and work thanks to your generosity.

George R. Spann
President

T he T homas S tor y

Thomas is distinctive in a way that no other college in
New England can afford to be: it guarantees jobs for its
graduates. Reflected in its extraordinary 95 percent job
placement rate is the indisputable truism that Thomas
students are well respected in the workplace and active
contributors to society. In fact, more than 120 businesses and organizations in Maine alone employ four or
more Thomas alumni.

Hard work, service and community make up the foundation
“I feel I’ve already grown into a
stronger person and team builder at
Thomas. As a resident assistant my
second year, I learned how to involve
students and build a community.”
— Molly Tibbetts ‘06

		

Dover-Foxcroft, Maine

on which careers are built. Thomas students come to college
ready to work and help others. They arrive to find a sense of
community in all that the College does. Stories abound
concerning the powerful sense of commitment that students
experience from a dedicated community of teachers and
scholars—and employers see first-hand what that means for
their enterprises.
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A comprehensi v e E ducation
A Thomas education is a complete experience. Students have
access to a thriving academic community, a supportive campus
life, diverse business internships, an assortment of athletic
opportunities and an introduction to community service. With an
average class size of 17 and a student to faculty ratio of 15:1,
Thomas provides personalized attention, helping students realize
their potential and secure well-paying jobs.
The faculty brings a range of backgrounds and experiences to the
classroom. They are teachers and scholars as well as industry,
business and state government leaders. Dr. James Libby, a former
Maine legislator, chose to teach at Thomas because of its legacy of
producing quality graduates in the fields of business and politics.
“I sought a job at Thomas because I wanted to return
to higher education after my work in politics, and
I remembered how many influential Mainers got
their start here.”
			
— James Libby, Ph.D.
				
assistant professor of
				
business administration		
				
and men’s basketball coach

Thomas places a high priority on first-rate classroom instruction
as well as frequent contact between faculty and students outside
of class. The faculty’s own practical experience helps students
make the connection between theory and real-world applications
in their disciplines.
At Thomas, individuals are often transformed from youthful and eager first-year students to critical thinkers, dedicated
team players and community advocates. By the time they
graduate, they are confident, capable, connected and
guaranteed a job. With a solid foundation, their growth
continues as they become educators, entrepreneurs,
innovators and leaders.

F irst generation
More than one-half of the young men and women who
come to Thomas as undergraduates are the first in their
families to attend college. Three-quarters of the students are
from Maine, and more than 90 percent rely on financial
aid to attend. Thomas represents their opportunity to go
to college and Maine’s opportunity to educate its youth.

Through the College’s internship program, seniors are matched with
“The first generation in college
understands hard work is important.
They know they have to make it on the
merits of what they do, not on the
merits of other people.”
— William Ryan, Thomas trustee and

		
		

chairman, president, and
CEO of TD Banknorth Inc.

an organization or business that relates to their field of study,
opening the doors of opportunity, predominately in the state of
Maine. On average, 95 percent of Thomas graduates are hired in their
fields of study within 90 days of graduation. Of these individuals, 85
percent stay in Maine to work, even though approximately one
quarter of Thomas students now comes from out of state. Large and
small businesses alike depend upon Thomas for their employees.
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T he J ob guarantee
The College’s unwavering confidence in its curriculum and faculty,
and a remarkable job placement rate, spurred a commitment to
launch the Guaranteed Job Placement Program. Students will
have a job in their field of study within six months after graduation
“We want to see our students

or Thomas will pay the federal loans incurred

employed full time. We want to

for one year or until they get jobs. Those who

see them get jobs and be successful.

are not employed in the field they studied can

That is the fundamental reason

return to Thomas and take free courses for up

why Thomas implemented
the Guaranteed Job Placement
Program.”
— George Spann, Ph.D.

president of Thomas

to two years. To qualify, Thomas students must
maintain a 2.75 grade point average, complete
an internship and work with the office of
Career Services.

In the classroom, students are exposed to a rigorous curriculum
and are challenged to their fullest potential. They learn
responsibility while working on projects with classmates. They
are invested in their education and motivated by opportunities.

Students benefit from a diversity of programs, faculty, technology
and facilities. They broaden their skill sets, increase their
competence and build positive attitudes. They have access to
leadership positions in and out of the classroom that nurture
their abilities and make them more confident. As a result, they
become well-rounded individuals, prepared for the workplace.

Students have access to
leadership positions
in and out of the
classroom that nurture
their abilities and make
them more confident.

Thomas began as a business college and thus has always been focused on measurable
results. The College provides career-oriented education at an affordable price to students
seeking a personalized course of study. Providing access and ensuring success has proved
a winning combination—one that permits the College to guarantee jobs for its students.

“I chose Thomas for its class sizes,

Improved student facilities, additional financial aid endowment, and

great one-on-one attention and

increased annual giving in support of the educational mission help

overall campus community life.”

guarantee the future and allow the College to offer a comprehensive

		
		

— Nick Cliche ‘06

Waterford, Vermont

education that takes into account the physical and social needs of
today’s student community.

The time is now for Guaranteeing the Future of the College, thereby assuring that future
generations of Thomas students benefit from the same attention, access and preparation
that have assured our graduates success for decades. Thomas, the state of Maine, and the
regional economy will be the long-term beneficiaries of this campaign.

“When students come to a small college like
Thomas and get the individual attention,
they tend to blossom. These are the kids who
then go out into the work place and do such
a wonderful job.”
		

— H. Allen Ryan, Thomas trustee 		
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and founder of NorthCenter
Foodservice Corporation

C A M PA I G N G O A L S
C A P I TA L C O N S T R U C T I O N
Student Recreation and Athletic Center
(Field House)

$4.6 million

ENDOWMENT
Scholarship Aid				
Building Maintenance			

3.5 million
.5 million

A N N U A L G I V I N G 		

1.0 million

T O T A L 				

$9.6 million

“Thomas is the kind of college where you
will see instant results when you give monies to support the students and faculty.”
— William Ryan, Thomas trustee and
		
chairman, president, and
		
CEO of TD Banknorth Inc.

S tudent R ecreation
and A thletic C enter
Thomas’s mission is to prepare its students for success in their personal and professional lives.
The College’s strategic plan mandates capital construction that will facilitate these accomplishments.
By enhancing the College’s infrastructure, students will have more access to leadership opportunities
and additional chances to explore their personal strengths. A student recreation and athletic center
(field house) is a vital part of today’s comprehensive educational experience and is the single most
important facility needed to guarantee Thomas’s future.

Orcutt Associates, PA

S tudents E x pect
Q ualit y F acilities
When choosing a college today, students are looking
for more than just academics. They also consider the

Orcutt Associates, PA

T he new recreation
center will feature :

quality of the residential and recreational facilities
on campus.

> A multi-sport, three-court surface
> An elevated jogging track

In a 2004 survey, individuals were asked why they

> A fitness center

ultimately chose another college instead of Thomas.

> A multipurpose room

More than 60 percent based their choice on facilities. Thirty-six percent responded that the college of
their choice had superior recreational facilities.

The new 38,000 square-foot
field house will triple the
number of varsity, club and
intramural teams that can
simultaneously practice or
hold games.

> A plyometrics room
> Locker rooms
> Administrative offices
> Equipment storage

Thomas’s expanded enrollment has
strained the potential of its one-court gymnasium. One-third of the
student body participates in NCAA Division III intercollegiate athletics, and an additional one-third is involved with one of the 20 club and
intramural programs. From November to March, men’s and women’s
basketball, baseball, softball and lacrosse teams are forced to share limited space. Currently, only a single team can utilize the one-court gym-

nasium at a time. Intramural teams often wait until late in the evening for court time.
Students who want to exercise have limited access to the facility from
mid-afternoon until midnight.

A field house will help the College’s varsity teams be more
competitive and facilitate new club and intramural programs
that enhance fitness and teamwork. Moreover, a 38,000
square-foot center will triple the number of teams and clubs
that can simultaneously practice or hold games.
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E x pected R esults
C onstruction of a field house will ha v e an impact
on the C ollege in two important wa y s

Attract and retain more students
Other colleges in Maine that have

10 Year Projected Enrollment Growth

added recreation and athletic centers
have seen a significant increase in
student recruitment and retention.
At Thomas, expanded recreational
opportunities and new wellness programs
will encourage more students to enroll
and will enhance the social and residential
experience for existing students.

Provide recreational, educational and leadership opportunities that prepare graduates for the workforce
A field house will create healthy and productive individuals by providing a place to gather and exercise.
It will support the College’s varsity teams whose competitive success depends upon proper facilities
and equipment. It will also drive the new club and intramural programs that promote health and
interaction. Team sports teach leadership, strategy and teamwork—all the ingredients that better
prepare students to succeed in their careers and personal lives.

“Sports management majors will be able to get hands-on
experience in facility management by assisting with the
operation of the field house.”
				
— Greg King, assistant professor 		
					
of sports management
					
and men’s baseball coach

ENDOWMENT
Thomas awards more than $3.4 million in institutional
scholarships and grants annually to 95 percent of
its students. Each and every Thomas student who
demonstrates financial need receives funding. With
only $90,000 of financial aid funded by endowment
income, and federal and state grants remaining
stagnant or shrinking, the College struggles to meet the
growing need. Nevertheless, Thomas is committed to
doing so and therefore plans to raise $3.5 million in
new financial aid funds over the next five years.

Student Aid by Source

When funds are committed to the
endowment, the principal is not spent.
Instead, approximately five percent of the
portfolio’s value is awarded to students with
need. In years when earnings and appreciation
on the endowment exceed four percent, the
additional value is added to the endowment
fund as a hedge against inflation. This
guarantees that the fund will exist in
perpetuity, meeting the needs agreed

Institutional scholarships and grants—essential for ensuring
access to a Thomas education—represent the largest component
of the student aid package.

upon by the College and its donors.

“With shrinking federal and state aid, there is
nothing more important than endowed financial
aid funds if we want a Thomas education to
remain accessible to Maine students.”
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— Beth Gibbs ‘93
		
vice president of financial affairs 		
		
and treasurer

E N D O W ed financial aid funds
Alden Trust

E. G. Morris Scholarship

Alpha Gamma Delta Endowment

J. W. Parks Family Trust

Alumni Endowment

Peoples Heritage Endowment

Steve Brown Endowment

Rancourt Scholarship

Enterprise Foundation Endowment

Charles Ryan Scholarship

The Francis F. Bartlett, Jr., Scholarship Fund

H. Allen Ryan Endowment

Ford A. Grant Scholarship Fund

Bernadean Staples Scholarship

Salvatore Leone Scholarship

Thomas College Employee Fund

Lunder Scholars Endowment Fund

John L. Thomas Memorial Scholarship

Margaret S. Marnet Memorial Scholarship

Tree Tops Scholarship Fund

K. C. McInnis Scholarship

Nina-Lee Warnick Award

ANNUAL FUND
Well-equipped classrooms, small student-to-teacher ratios and a community
atmosphere all play a part in the personal attention students receive at Thomas.
Preparing confident, capable and connected men and women who are guaranteed
a job requires significant resources that only a robust Annual Fund can provide.

The College’s Annual Fund supports student
scholarships, curriculum enhancements, faculty

Annual Fund Goals

development, information technology, library
acquisitions and athletic initiatives. It preserves
the College grounds, supports lectures, and funds
student clubs, intramural sports and a host of
other campus activities. Gifts to the Annual Fund
help keep a Thomas education affordable by
relieving the pressure to increase tuition in order
to meet critical needs.

In fiscal year 2004, leadership gifts of $250 and above accounted for 82 percent
of the unrestricted and restricted Annual Fund gifts from alumni, parents, friends
and corporations. The goal for the Guaranteeing the Future campaign is to raise
$1 million over five years, elevating the Annual Fund to $225,000 annually in
support of Thomas’s educational mission.

BOARD OF TRUSTEES

C a M PA I G N S T E E R I N G C O M M I T T E E

Conrad L. Ayotte ’77, Chair

William J. Ryan, Honorary Chair

George R. Spann, President

Conrad Ayotte, Campaign Chair

Douglas L. Cutchin, First Vice Chair

Wendy Ault, Parents’ Chair

H. Allen Ryan, Second Vice Chair

Brian Bernatchez, Major Gifts Chair

Kenneth P. Viens, Secretary and

Zeno Corrigan, Regional Campaign Chair

Clerk of the Corporation

Douglas Cutchin, Corporate Gifts Chair

Jean P. Croce ’94, Assistant Secretary

Lawrence Davis, Master’s Degree Chair

Eleanor M. Baker

John Dexter, Jr., Southern Maine Co-chair

Brian Bernatchez ’88

William Dubay, Member at Large

Edwin P. Carboni

Neal Glazier, Augusta Area Alumni Chair

Richard J. Curry, Jr.

Jeffrey Gosselin, Lewiston Area Co-chair

John S. Dexter, Jr.

John Joseph, Co-chair, Faculty and Staff

William Dubay ’72

Kathie Leonard, Member at Large

David T. Flanagan

James Libby, Co-chair, Faculty and Staff

Mark L. Johnston

Eric Rolfson, Campaign Director

Kathie Leonard

H. Allen Ryan, Member at Large

David M. MacMahon

George R. Spann, President

Gregory Piper

Peggy Willihan, Director of Development

William J. Ryan

Kenneth Viens, Chair, Waterville Corporate Gifts

Charles Shuman
Todd Smith ’92, ’99
Jay T. Snider
Anita Stickney
Diane Wagner

OFFICERS OF THE COLLEGE
George Spann, President
Robert Callahan ’88, ’96, Vice President for Enrollment Management
Thomas Edwards, Vice President for Academic Affairs
Beth Gibbs ’93, Vice President of Financial Affairs & Treasurer
Lisa Desautels-Poliquin, Dean of Student Affairs
Christopher Rhoda ’88, ’89, Vice President for Information Technology Services
Eric Rolfson, Vice President for Institutional Advancement
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C O M M E M O R AT I V E G I F T O P P O R T U N I T I E S
Thomas is pleased to recognize individuals, corporations and foundations with naming
opportunities in return for contributions that help offset costs.

Student Recreation and Athletic Center - $1.25 million NAMED
A Student Recreation and Athletic Center is critical to fulfilling the Thomas vision
for long-term strategic growth. This 38,000 square-foot facility will serve as a
recreation center for all students, accommodate the College’s 12 NCAA Division
III teams and become a foundation for recruitment and retention.

Field House - $500,000 NAMED
The centerpiece of the Student Recreation and Athletic Center is the 24,000
square-foot field house. The three full-sized playing courts will accommodate
up to 100 students engaged in recreational activities and more than 2,000
people for lectures, dinners or special events.

Fitness Center - $250,000
This 1,850 square-foot fitness center
will accommodate 30 to 35 students at
a time and be the conditioning center
for recreational and varsity athletes.
The facility will house aerobic and
strength-building machines as well
as free weights.

Walk/Jog Track - $150,000
The walk/jog track is elevated around the perimeter of the field
house. Protected by netting, the 4,800 square-foot track with
banked lanes will be accessible whenever the field house is open.

Multi-purpose Room - $100,000
The 900 square-foot multi-purpose room is located on the upper level adjacent to
the fitness center and will have room for up to 20 students at a time. The space will
accommodate aerobic exercise, dance, martial arts and more.

Entrance Lobby - $100,000 NAMED
The entrance lobby is an attractive reception
area which includes a lounge, reception desk
and equipment storage under a signature piece
of glasswork. Located at the ground level, stairs
beyond the lobby lead to both the upper and
lower levels of the field house.

Men’s and Women’s Locker Rooms
(2) at $100,000 each
Each of the 750 square-foot locker rooms is fully
equipped to accommodate up to 25 users at a time.

Individual Courts - (3) at $75,000 each
Each court within the field house will accommodate several sports via regulation striping,
creative netting and flexible equipment placement. Students will be able to play basketball,
volleyball and tennis on each of the courts, and equipment storage will permit multiple
court use to create a larger playing surface.

Parking Lot Additions and Modifications - $50,000
Additional parking will be created to offset what is lost once construction of the field house
is completed. A side entrance into the field house from the parking area will accommodate
special events usage.

Entrance Plaza - $50,000
The entrance plaza is a paved and landscaped exterior area
where students can wait for friends or repose on benches. This
plaza leads to the entrance lobby and will be designed to make
a welcoming impression on visitors.

Elevator - $35,000
A three-stop elevator, adjacent to the Entrance Plaza, will
provide access to the facility’s lower, mid and upper levels.

Plyometrics Room - $35,000
Plyometrics combine movements such as jumping, bounding, skipping and throwing in
order to increase speed, agility and power. This 450 square-foot room will offer specialized
equipment for individuals and teams to train for their specific sports.

Administrative Office - $25,000
Located adjacent to the entry plaza, the administrative office will offer central operations
space for scheduling, operations and communications.

Plantings - $25,000
Professional landscaping will link the Student Recreation and Athletic
Center to the Thomas campus. The landscape design will highlight the
architecture, integrate the building and facilitate pedestrian circulation.

Endowed Fund for Operations and Maintenance
$25,000 and Above
Whenever a new facility is added, Thomas seeks to endow its operation and
maintenance to help preserve the facility for student use and enjoyment. Named
endowed funds begin at $25,000. An endowed maintenance fund at the $25,000
level contributes approximately $1,000 per year to the operation and maintenance
of the Student Recreation and Athletic Center.

PRACTICE HITTING Wall - $15,000
A practice hitting wall will occupy the majority of one end of the field house and
be used by those who want to improve their skills in tennis, lacrosse, volleyball and
baseball. Storage behind the wall will be used for bleachers and equipment.

180 West River Road
Waterville, Maine 04901
207-859-1104
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NAMING OPPORTUNITIES FOR THE STUDENT CENTER

Thomas is pleased to recognize individuals, corporations
and foundations by naming rooms and facilities in return
for contributions that help offset costs. In addition, endowed
funds for financial aid and building maintenance may be
named in honor or memory of individuals or other entities.

Student Center - $250,000
The student center is the heart of campus activity, offering
a welcoming first impression to campus visitors. It is a multifunctional, student-centered facility used by the campus and
Waterville communities. It includes a dining hall, student
lounge, recreation room, atrium lounge, multi-purpose room,
boardroom, patio and meeting room.

Dining Hall - $125,000
The dining hall features a bright, station-dining
eatery with efficient access to national and
international grilled-to-order food choices.
The dining hall seats up to 250 people and is
used by Thomas students, faculty and staff,
summer athletic camp participants and
community groups.

Student Lounge - $75,000
The student lounge provides students an opportunity for
relaxation, whether watching movies on the big screen
or snacking on pub-style refreshments at T-Bones. The
lounge is also used for dances, coffeehouse events and
formal dinners as well as for the Business Breakfast Series
co-sponsored by the Mid-Maine Chamber of Commerce.

Atrium - $50,000
The Atrium lounge is used for studying, relaxing and aerobic exercise. A
beautiful glass atrium enhances its design and provides a view of Bartlett
Hall and the Student Recreation and Athletic Center site.

Boardroom - $35,000
The boardroom provides comfortable, practical
meeting space for the Thomas Board of Trustees as
well as for faculty, staff, student organizations and
local businesses. Its new furnishings, window
treatments and conference table create the ideal
spot for a sit-down meeting for up to 24 people.

Plantings - $25,000
Professional landscaping will link the Student Center to the Thomas campus by defining the
east entrance and creating an attractive garden area. The landscape design will highlight the
architecture and facilitate student circulation.

Athletic Hall of Fame Meeting Room - $15,000
This small meeting and conference facility is home to the photographs of Thomas athletes
elected to the Thomas Athletic Hall of Fame.

NAMING OPPORTUNITIES FOR ENDOWED FUNDS
Student SCHOLARSHIP Fund - $25,000 and Above
One of the most significant ways to promote a Thomas education is to
establish an endowed scholarship fund. An endowed fund at $25,000
provides a deserving student with approximately $1,000 per year for
tuition. The fund may be named in honor or memory of any individual
or entity the donor wishes and will exist in perpetuity. The fund’s principal
may be added to at any time thereby increasing the award to one or more
students. Awards are made annually according to the guidelines agreed
upon by the donor and the College, and donors receive regular updates
from the College and the students who benefit from the fund.

Fund for Operations and Maintenance - $25,000 and Above
Whenever a new facility is added, Thomas seeks to endow its operation and maintenance to help preserve the facility for student use and enjoyment. Named endowed
funds begin at $25,000. An endowed maintenance fund at the $25,000 level contributes
approximately $1,000 per year to the College’s operating budget.

180 West River Road
Waterville, Maine 04901
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E c o n o m i c I m pa c t H i g h l i g h t s
Millions of dollars are circulated through the economy as a direct result of spending by
Thomas and its employees, students and graduates. One hundred and twenty Maine
businesses and organizations employ four or more Thomas alumni, and 5,700 Thomas
graduates work in Maine, 42 percent of whom have jobs in Kennebec County.

Operating Budget: $8.76 million

Total tuition and fees represent $5.6 million for the 2005 fiscal year, while other revenue
such as gifts, state and federal grants, and room and board contribute $3.8 million.

Direct Payments: $2.97 million

For the 2004 fiscal year, Thomas paid nearly $3 million to
vendors in Maine which helped create and maintain jobs
throughout the region.

Employment: $4.7 million

Thomas is the 14th largest employer in central Maine. In
2004, Thomas employed 133 faculty and staff. Seventy-nine
were full-time and 54 were part-time employees. Additionally,
95 students had campus-based jobs. Employees received
$4.7 million in salaries, wages and benefits.

Capital Projects: $5.4 million

In the 2003 fiscal year, the College spent more than $5 million on projects such
as the construction of Bartlett Hall, student dining center renovations and
technology improvements.

Student Spending: $2.6 million

In the 2004 fiscal year, Thomas enrolled 1,100 students, including 617 day students and
483 continuing education and graduate students. In the past five years, enrollment is up
77 percent. Each day student is estimated to spend $1,500 annually on entertainment,
food and personal items. More than $1 million, therefore, is directly invested in the local
economy. In addition, 231 commuter students spend approximately $400 per month on
rent. As a result, area landlords receive more than $1.1 million annually.

Visitor Impact

Thomas alumni, parents and visitors attend sporting events, reunions and homecoming,
while seminars and conferences attract businesspeople from across the state. These members
of the Thomas community support local restaurants, hotels and neighborhood shops.

Long-term Economic Benefits: Maine workers

While 23 percent of each entering class now comes from out of state, 85 percent of Thomas
graduates stay in Maine to work with an average salary starting at $31,000. The long-term
advantages to local businesses, organizations, community groups and the entire state
are significant.

